


























MARKETING & SPONSORSHIP AGREEMENT 
AMENDMENT NUMBER 1 

 
 This Amendment Number 1 to the Marketing and Sponsorship Agreement 
is made this 29th day of December 
Pennsylvania State Employees Credit Union and Penn State Sports Properties, LLC. Capitalized 
terms not defined herein have the meaning set forth in the Agreement. 
 

Background 
 

A. Sponsor and Provider are parties to a Marketing and Sponsorship Agreement dated 
March 29, 2019 and identified as Contract #: 512-  

 
B. Because of the government restrictions on Pennsylvania State University athletics 

 imposed as a result of the COVID-19 pandemic, including limitations on 
fan attendance and reduced event schedules Restrictions , Provider is unable to 
deliver certain Benefits for the 2020-2021 Athletic Year.  
 
C. Provider is committed to preserving the University-sponsorship relationship with 
Sponsor and, therefore, Provider offers, and Sponsor accepts, certain Make-Good Benefits 
in exchange for an Adjusted Sponsorship Fee (as defined hereinafter) for the 2020-2021 
Athletic Year. 
 
Now, therefore, in consideration of the foregoing and other valuable consideration, the 

sufficiency of which is acknowledged, intending to be legally bound, Sponsor and Provider agree 
to amend the Agreement on the terms and subject to the conditions set forth herein: 
 
1. Adjusted Sponsorship Fee. Due to the Restrictions, the parties acknowledge and agree the 
amount owed for the 2020-2021 Athletic Year shall be $1,338,582 

, which, ss mutually agreed upon, is an amount $863,522 lower than the original 2020-2021 
sponsorship fee of $2,202,104.  
 
2. Allocation of the Adjusted Sponsorship Fee. The Adjusted Sponsorship Fee is allocated as 
follows: 

 
a. $967,219 in 2020-2021 sponsorship benefits, as detailed in the Agreement and set forth 

on the attached Exhibit A, which Provider anticipates delivering whether or not live 
University athletic events are impacted during the 2020-2021 year -2021 
Unchanged ; 

 
b. $290,000 in 2020-2021 sponsorship benefits, not detailed in the Agreement but set 

forth on Exhibit A, which Provider shall deliver during the 2020-2021 year -
2021 Alternativ ; and 

 
c. $81,363 in 2020-2021 sponsorship benefits, as detailed in the Agreement and set forth 

on Exhibit A, which Provider shall exercise best efforts to deliver to the extent 
practicable -    



For the sake of clarity, the value of the Remaining Benefits has been adjusted to reflect 
the Restrictions (including, but not limited to, the cancellation of the 2021 Blue/White 
game) in effect as of the Amendment Effective Date.  

 
3. Payment of Adjusted Sponsorship Fee. In consideration of the 2020-2021 sponsorship benefits 
provided herein, Sponsor shall pay Provider the amounts set forth on Exhibit B to this 
Amendment. 
 
4. Undeliverable Benefits. If, during the 2020-2021 Athletic Year, Provider is unable to deliver 
any 2020-2021 Unchanged Benefits, 2020-2021 Alternative Benefits or 2020-2021 Remaining 
Benefits, then the parties will negotiate, in good faith, mutually agreed upon replacement 
sponsorship opportunities for such undelivered benefits  In the event Provider is unable to deliver 
to Sponsor a substantial portion (defined as greater than 33% of the value) of any such benefit type 
(whether 2020-2021 Unchanged Benefits, 2020-2021 Alternative Benefits or 2020-2021 
Remaining Benefits ( Substantial Undeliverable Benefits ), then Sponsor and Provider agree to 
substitute for such lost value a mutually agreed upon number of impressions Fan365 
digital platform that reflects the value of the Undeliverable Remaining Benefits.  
 
5. Total Sponsorship Fee. Notwithstanding anything to the contrary in this Amendment or any 
easing of Restrictions, Provider acknowledges and agrees that the sponsorship fee to be paid for 
all benefits described herein shall not exceed the total Adjusted Sponsorship Fee of $1,338,582. 
 
All other provisions of the Agreement will remain in full force and effect.  
 
Intending to be legally bound, the parties have executed this Amendment as of the Amendment 
Effective Date set forth above.  
 
Penn State Sports Properties, LLC 
 
____________________________________ 
 
Name: Daniel Solomon 
 
Title: Sr. Manager  Business Development 
 
Date: ______________________________ 
 
 
Pennsylvania State Employees Credit Union 
 
____________________________________ 
 
Name:  George W. Rudolph 
 
Title: President and CEO 
 
Date: ______________________________  



Exhibit A 
 
2020-2021 Unchanged Benefits 
 

 Intellectual Property Rights 
  
 Category Exclusivity 
 Head Football Coach Endorsement 
  
 Presenting Season Entitlement of Penn State Football/Tarp Box Signage 
 Cause Marketing & Corporate Social Responsibility Campaign 
 Basketball Kickplate Signage 
 Basketball Courtside TV Visible 
 Hockey Dasher Boards 
 Player Appearances 
 Two (2) Social Media Engagement Campaigns 
 Year-long Weekly Social Media Feature 
 Twelve (12) Social Media Organic Posts 
 Football Infographics 
 GoPSUsports.com Banner Ads 
 GoPSUsports.com Permanent Logo 

o Note: If 12MM impressions are not generated during the 2020-2021 year, then a 
mutually agreed upon asset or refund will be delivered during the 
2021-2022 year 

 Football Radio 
 Basketball Radio 
 Hockey Radio 

 
 
2020-2021 Alternative Benefits  
 

 Two (2) Beaver Stadium Tarps (One on East side of stadium (TV visible) and one on the 
West (non-TV visible) 

 One (1) Beaver Stadium A-Frame Sign (On East side of stadium (TV visible) 
 Two (2) Virtual Week Features  Highlights and Game Preview (Total of 9 weekly 

highlights & game previews during the football season) 
 Social Media Feature  Weekend Wins (feature runs each weekend during the sponsorship 

year where a Penn State Athletics team wins a game)  
 
 
2020-2021 Remaining Benefits 
 

 Beaver Stadium Videoboard Static Signage 

 Beaver Stadium Club Level Entitlement 

 Football LED Ribbon Board Signage 



 Football Stats Logo Signage 

 Bryce Jordan Center Marquee 

 Bryce Jordan Center Portal Signage 

 Bryce Jordan Center Concourse Signage 

 Basketball Halo Signage 

 Basketball LED Ribbon Board Signage 

 Bryce Jordan Center LED Ribbon Board Signage 

 Bryce Jordan Center TV Signage 

 Bryce Jordan Center Cups & Napkins 

 Bryce Jordan Center Permanent Display 

 Pegula Ice Arena Auxiliary Scoreboard Signage 

 Hockey Videoboard Logo Bug 

 Hockey LED Ribbon Board 

 Rec Hall Static Signage 

 Jeffrey Field Static Signage 

 Football Promotion 

 Basketball Promotion 

 Hockey Promotion 

 Olympic Sports Promotion 

 Football Fan Fest Display 

 Gameday Roster Card 

 Television Spot 

 Television Billboard 

 Tickets, Hospitality & Parking 

 Football Away Game Trip 

 Athletics Facility Use 

 Football Hotel Rooms 

 Keystone Partner 

 

 

 

 

 

 
 
 



Exhibit B 
 

Revised Payment Schedule 
 

With respect to the 2020-2021 Athletic Year, Sponsor will pay three (3) invoices as 
follows: 

o December 31, 2020 - $446,194 
o February 28, 2021 - $446,194 
o April 1, 2021- $446,194 




	SO-AGMT-03.29.19.pdf
	TEST.pdf

